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As the rest of the world shifts from a craft economy to one dominated by
volume production and distribution and from & world styled for the wealthy
adult to one directed to the teenager, the United States, with its extensive
experience in both areas, now sets the trends and leads the world in the use
and application of color. This country has pioneered in the use of color to
move merchandise, in styling, advertising, packaging and selling.

These many changes in our way of life have had far-reaching effects. The
stereotyped market conditions resulting from limited ranges of merchandise due
to bigness and IEM=erism have resulted in PACKAGED PEOPLE, This is a serious
situation and something which we should think about,

We ride to work amid traffic jams, or overcrowded trains, subways or busses.
We work in huge office buildings in inside offices with no air or light, our
offices and aspartments are smaller and smaller; most of the products we buy
are packaged so that we often don't really know what we have until we open
them at home; even our thinking is packaged by the advertising and promotional
themes which are so carefully worked out. We are boxed in on all sides.

The world around us is very colorful. In home furnishings it is the gay
printed sheets and blankets and towels which are selling, Carpets, bathroom
fixtures, kitchens are all highly colored. All of this makes a person feel
that the world around him is more important than he is., It is busy and excit-
ing but makes him feel insignificant, To balance this, and make the individual
feel important we must continue to have bright, pretty, colorful clothes to
add that extra spark, and balance the rest of the colorful world in which we
live.

WHAT'S AHEAD FOR COLOR?

To maintain variety and change in our very colorful world we will continue to
seek new combinations of colors and new ways to use them. The OP ART and FOP
ART which use colors in very contrived ways as eye-ball shockers and some of
the modern painters who use colors in a belligerent, destructive manner for
ugly effects are affecting the public's attitude toward color. Motion~-mania
(the compulsion to do two and three things at the same time) adds to the high
tension of our daily existence and is also reflected in such extreme uses of
colors and the color build=-up. As with music, we believe that the tasteful
application of pure colors will be used to socothe and balance these frantic
emotions, bringing an era of beautiful, gentle colors. This places a great
responsibility on those of us who are working with color to see that it is
used intelligently and beneficially; constructively and not for destruction.

We believe that greater attention will be paid to color coupled with light and
lighting, Colored lighting can be as effective as mood music. Which store
will be first to simulate the cold northern light of the ski slopes to help
sell their skiwear and next to it use the rays of the sunbaked sand for their
bathing suits?

The potentials of color therapy have yet to be explored. How wonderful it
will be when thoughts of color concern their healing as well as their fashion
qualities!
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As we review the past and ponder the future, our thoughts go out in grateful
thanks to the far-sighted men who established this non-profit association and
to all of the loyal committee members who have shared their wisdom, judgment
and experience to make this truly a service organization, proving that com-
petitors can and will work together for the benefit of all.

We are proud of this spirit of cooperation and look forward to many more years
of close association with our Board of Directors, our Committees and our many
members and friends around the world,

REPORT FRCM THE COLOR The year 1964 is the year the Color Market=-

MARKETING GROUP DELEGATES, ing Group became of age. Many fine things
L. A. GRAHAM, CHATIRMAIN happened not the least of which was the

acceptance of CNG as a member body of ISCC,

Most of you have read the ISCC Newsletter with the capsule history of CMG so I
will not repeat, but instead review for you the two CMG 1964 meetings.

In May CMG met in Wew York and the unquestioned highlight of this meeting was
a talk by Domenico Mortellito of the duPont Company's Color Council. His talk
was so much to the point I would like to quote from it,

"Probably one of the most significant and important phenomena affecting the
behavioral patterhs of human beings is the excitement generated by the
color of everything in the world that surrounds us., Color is one of the
most common, yet, one of the most complicated subjects which confronts us.
So very little is known about how it works, the way it affects people, and
its many factors in terms of sensorial excitation. Actually, the total
subject of color is a great big mixed-up phenomena, On the one hand, it
is an obvious, natural, humenistic, inevitable and unavoidable kind of
thing. On the other hand, it is a very wnnatural, scientific, synthetic,
difficult, and complicated phenomena which is hard to grasp. It becomes
even more difficult when we realize how the totel concept of color has
been complicated through misunderstanding and misuse,

"You, the members of the Color Marketing Group, better than most people,
recognize the importance of color decisions and the great responsibilities
of making color selections. You know that the success or failure to se=-
lect the right color for your product may very well be the success or
failure to sell your product. DMore than this, I am sure you know that
your ability to select the right color depends upon many, many more things
that meet the eye. One thing sure! The more I learn about color the more
I feel I must learn about people, and the more I learn agbout people, the
more I feel I must learn about color,

"Big questions always loom up: How can I learn more agbout color? How can
I develop an adequate frame of reference so that I can better use color to
communicate with? How can I be sure I have selected the proper color for
its proper epplication and environment? How can I be certain that this
color will help achieve the marketing goals?

"First I must understand the many things that color is.

"Color is not any one single thing,




ANNUAL MEETING ISSUE, 7#176 31 May~June 1965

"Color is three things: It is physics, chemistry, and psychology all
rolled up into one,

"Color is something which one sees empiricelly in one moment, and percep-
tually in another moment.,

"Color is something to which people adjust sympathetically or do not
unsympathetically,.

"Color is a feeling in one case, and a name in another.
"Color can both be defined and undefinable,

"Color can be a desire or a habit, and it is important that the color
expert understands which it is in terms of marketing influences.

"Big umbrella statements about color are dangerous if they are used without
supporting information,

"Same color can be many colors depending on where, when, and how it is seen.
"The use of color as a visual language.
"Color is not a static, fixed, inflexible factor.

"Earlier, I said: 'Color is a great big mixed-up phenomena.' I must
therefore caution you not only that this subject is complicated, but that
we must be cautious of what we read and believe, This is a business in
which there are too many pseudo-authorities with too many positive state-
ments about color., There is great danger, as well as undue presumptuous=-
ness in the pragmatic color discussions made by people who do not consider
the many influencing factors.

"It is my Impression that the same problems and challenges now face the
Color Marketing Group. I do not know what the ultimate intent of the
Color Marketing Group is. I presume that in some way, based upon the con-
glomerate represented here of all industries and marketing areas, that
there will be an attempt to provide significant and applicable color know-
how to industry. In this behalf, I am sure that you will be looking for
useful knowledge which will serve as a marketing tool. Hopefully, you
will try to adopt new color systems, new color devices, and perhaps a
color language which will tend to standardize and unify the exchange in-
formation between you. I also assume that you will stimulate greater
interest in successful marketing through color. All in all, I would pre=-
sume that the Color Marketing Group will become highly successful and
effective as a central clearinghouse of marketing color know-how, and a
service and inspirational springboard for the many industries who will
need help in these areas,

"Yours is a most unique opportunity in an expanding color market. I like
to think that the world of color is just rising over the great industriel
horizon, and that the Color Marketing Group, like the rising sun, will
bless all things with beauty, significance, and memorability. This is a
lovely color marketing picture, and I think it rests with you to paint it
with bold strokes!"
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Bruce Walrod of the Boise Cascade Paper Company on the West Coast opened the
May meeting with a fine talk on paper and among other things challenged the
U. S. Post Office to consider a postal color code to augment the ZIP code.

The Color Marketing Group officially met at the Biltmore Hotel in New York
City on Monday and Tuesday, November 16 and 17, 1964, One hundred and fifty
persons were in attendance representing sixty-nine corporations and many
industries.

The general sessions were opened by Miss Ruth Strauss under the theme
"Progress with Color.," This theme was carried forth in the two-day meeting by
speakers from seven trade associations, summarized in a panel with Miss Mary
Davis Gillies as moderator. Also dealing with the color marketing theme were
Mr., Howard Ketcham as banquet speaker and Miss Rita Perna, national fashion
coordinator for Montgomery Ward catalogues and stores, as agreed luncheon
speaker,

The highlights of the various talks were noted in a summary available at the
CMG office. Not ell the speakers furnished written copies of their talks,
although some are on file, GCuestions should be directed to the CMNG office,
1000 Vermont Avenue, N. W., Washington, D, C. 20005.

Changes in the selling pattern of a color can be deceptive, according to
Elizebeth Burris-Meyer, of House and Garden, who spoke as the Color Fair was
opened. "The color marketer," she said, "considers himself to be many things
but mainly one who ferrets out the color picture to find reasons for its being
the way it is. Sudden color changes should be investigated to be understood."
She cited the sharp inexplicable upsurge of pink in the major sppliance field
when it was known not to be going well. A major manufacturer decided to drop
its pink and cleared out that color indicating an increased customer demand
that was entirely false.

"Two things are of importance to the color stylist," she said, "a combination
of statistics and know=how., He should balance the trend charts with his own
knowledge and experience in work with color."

The Fall 1964 Color Fair prepared under the direction of Miss Beatrice West
and Mr, Jesse Levine and designed to show a broad selection of all the colors
available in the American market place was enthusiasticelly received and will
be repeated in Fall 1965,

As usual, the busiest parts of the CMG meeting were the various workshops.

The reports of the moderators are being collected. As a result of the session
of the Centroid Color System or "Universal Color Language" resulted in the
purchase for each paid-up 1965 CMG member of a set of NES-ISCC chips.

It is through concrete suggestions such as this that CMG will learn to serve
its members' needs.

As always, CMG invites everyone with genuine interest in color marketing to
attend its meetings. As noted in the ISCC Newsletter, meetings will be held
in New York in November of 1965 end in Williamsburg, Va., in the spring of
1966.
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REPORT FRCM THE DRY COLOR During the past year the Dry Color Manu-
MANUFACTURERS' ASSOCIATION facturers! Association has had three
DELEGATES, MAX SALTZMAM, meetings at which the principal speaker
CHATIRMAN discussed scme aspect of color,

These speakers were:

Dr, Isay Balinkin
Professor of Fhysics
University of Cincinnati

William G, Huckle
Research Supervisor
Imperial Color & Chemical

Domenico Mortellito
Chairman of the Color Council
The du Pont Company

The Technical Committee of the Dry Color Manufacturers' Association is con-
tinuing its cooperative work with the New York Printing Ink Production Club in
surveying the properties of pigments used in printing inks. In addition,
preliminary work has begun on an examination of the use of instrumentetion in
setting specifications in commercial transactions.

The Dry Color Manufacturers' Association has made a grant-in-aid to Rensselaer
Polytechnic Institute to help support the work of Professor Billmeyer in the
field of color,

REPORT FROM THE FEDERATION OF The activities of the Federation in
SCOCIETIES FOR PAINT TECHNOLCGY the field of color were somewhat
DELEGATES, S. LEOCNARD DAVIDSON, limited the past year. However, it
CHATRMAN is anticipated that activity will
increase.

Plans are being made to present a panel discussion at our Annual Meeting in
Atlantic City on October 30, 1965 on the subject, "Color as an Analytical Tool
in the Coatings Industry." The panelists will be Dr. Fred Billmeyer, Miss
Ruth Johnston, Mr, Hugh Devidson, Mr. Max Seltzman and Dr. Eugene Allen.

After meeting with the Board of Directors, it was agreed that this portion of
our Annual Meeting would be co=sponsored by the Inter-Society Color Council.

We are also acting as co-sponsors of the Workshop on "Instrumental Color
Formuletion,” which we feel will be of great benefit to our members.

At our Annual Meeting in Chicago, the Armin J. Bruning Award for outstanding
contributions to the Coatings Industry in the field of Color was presented to
Francis Schofield.

It is my pleasure to inform you that Mr. Robert Matlack is our new executive
secretary.

Bibliography submitted,
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REPORT FROM THE FOLDING PAPER BOX No report,
ASSOCIATION OF AMERICA DELEGATES,
NELSON G. CURTIS, CHAIRMAN

REPORT FROM THE GRAVURE TECHNICAL The Gravure Technical Association
ASSOCIATION, INC. DELEGATES, OSCAR at its last convention, and after
SMIEL, CHAIRMAN thorough plant testing went on

record recommending a new density
range for continuous tone positives for color work., The old range of .25 to
1.55 was not applicable to all the gravure processes, and secondly was not
considered photographically ideal from a reproductive standpoint. The new
density range of .35 to 1,65 is universally acceptable and results in a
straight line reproduction curve with the result that highlite and shadow
detail are more readily retained. For the first time in the history of
gravure the whole industry is now on a standard density range regardless of
color process being used.

The new density range should not affect the ink swatches or color scales now
in use since the printed result must still be in accordance with the ink
standards at present prevailing for newspaper supplements. It simply means
the gravure engraver or printer has to adjust his engraving techniques to
accommodate the increased density range of his film positives. This applies
to supplements, magazines and catalogue printing.

Insofar as magazines are concerned, there has been some evidence to warrant a
change in screen ratios from the present 133 lines to 150 lines per linear
inch. As a result all magazine printers and publishers have agreed to switch
to 150 line screens in an effort to get a better lay of ink and better detail
on super-roto or coated stocks, The newspaper supplements being printed on a
coarser grade of paper such as newsprint will continue to use 120 line screens
for their color printing,

Ink hues, while standard for newspapers using color gravure, are still not
standardized for magazines, However, the majority of magazines being printed
in gravure, except for the black ink, are making progress in their efforts to
use the same hue and value of the yellow, red and blue inks. Seventeen and
TeV. Guide use yellow magenta and cyan, the latter two being much cleaner in
appearance than the orangey red and mallory blue of the newspapers, It is to
be noted, however, that while standard newspaper inks tend to look more uniform
from one publication to another because the printing surface of newsprint has
similar absorption and hue characteristics, the appearance of an ad printed in
magazines will differ considerably even where the same ink is used if one
magazine is printed on coated stock and another on super calendered stock. To
get all magazines to use the same stock, due to varying price ranges of paper,
is going to be a monumental job, but efforts in that direction are now being
made .

In addition, the G.T.A. has now standardized on a three step wedge to be used
by all engravers on the progressive proofs or color guide supplied with
positives to the gravure printer. Efforts are being made to set up ink vis=-
cosity controls or standards, as well as standard reflection density readings
for the three step wedges as they appear on the printed sheet., All this is
done to further improve quality control of uniform four color reproduction
printing in the gravure industry.
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REPORT FRCOM THE ILLUMINATING The Illuminating Engineering Society
ENGINEERING SOCIETY DELEGATES, and the Inter-Society Color Council
NORMAN MACBETH, CHAIRMAN sponsored jointly a Feature Session on

"Color" at the annual National Tech=-
nical Conference of the Illuminating Engineering Society at Miemi Beach,
August 31, 196k, This was a lengthy session, covering one full afternoon.
ghiie were three contributed papers and a lecture-demonstration, which were as

ollows:

(1) "The Spectral Distribution of Typicel Daylight as a Function of Correlated
Color Temperature," presented by Dr. Deane B. Judd and co-authored by Dr. David
MecAdemand Dr, Gunter Wyszecki. This was an important paper in which data,
gathered from various parts of the world, was correlated and computed by the
authors to indicate average or typical daylight, spectral energy distribution
curves and various color temperatures, based upon actual experimental measure-
ments,

(2) "Color Rendering of Light Sources: CIE Method of Specification and its
Application," co=authored and presented by Miss Dorothy Nickerson and Mr. C. W,
Jerome., This, again, was a significant milestone in the specification of color
rendering of light sources, adopted by the CIE, and basically originating from
work started over ten years ago by the Color Rendering Sub-Committee of the
Light Sources Committee of the IES, in which many delegates and individual
members of the I,S.C.C. contributed.

(3) "Effects of Wavelengths of Light on Physiological Functions of Plants and
Animals" by Dr, John N, Ott., This was a special interest paper, involving
excellent time lapse photographs, indicating the effect of energy in the
visible and non-visible areas of the spectrum as it affects physiological
Punctions of plant and animals,

(4) In conclusion, a lecture-demonstration on "Color Phenomena" was presented
by our 1965 Godlove Award winner, Professor Isay Balinkin.

At the present moment, the IES is revising its IES Handbook and a special
section on "color" is being edited by Miss Dorothy Nickerson.

During the year 196L, there were several papers presented on the subject of
color in the journal of the IES, known as ILLUMINATING ENGINEERING. These
papers were : (1) "International Intercomparison of Fhotometric and
Colorimetric Measurements of Fluorescent Lamps," (2) "Color and Light in Home
Design," (3) "Color Matching," (4) "Color for PAR Lamps," (5) "Color
Rendering, CIE Committee Agrees on Method of Rating Lamps," (6) and an ab-
stract of the paper #2 above for the special session on color in Miami,

The three pepers given in Miami last August, as noted sbove, not including the
lecture-demonstration, are being printed in ILLUMINATING ENGINEERING this
spring and will be distributed to each delegate and individual member of the
I.5.C.C.

The IES continues to work closely with the I.S.C.C. and vice versa and interest
in the area of color continues to become more important.
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REPORFT FRCM THE INDUSTRIAL Black is a popular car color when the
DESIGNERS SOCIETY OF AMERICA country's economy is in the red. Back
DELEGATES, H. KETCHAM, CHATEMAN in the 20's, the first color prefer-

ence study for automobiles found that
sales of black cars ran a poor fifth (to blue, maroon, gray and green) in the
prosperous days before The Crash, Came Black Friday, 1929, and suddenly sales
of black cars boomed., Black remained the preferred car color all through the
Depression. (Psychologists opined that people just didn't want to be ostenta-
tious when others were selling apples on street corners.) The affluence of
today's society is mirrored in a recent survey which showed that black has
dropped to seventh in popularity among all car colors. Fittingly, white, the
direct opposite of black, is now number one on the car parade for every model
of the Big Three auto manufacturers.

Technology affects taste. Consumer preferences in carpet colors are heading
toward brighter, lively hues. One reason: technical advances, such as man-
made fibers, which receive dye with greater depth and clarity, make brighter
colors practical. There is a trend away from white, gray and beige, and
toward turquoise, purple and burnt orange.

Color is busting out all over the television sereen. It took six years (1956~
1962) to sell one million color TV sets. Estimates are that in the next four
years (1962-1966) the number will be quintupled to five million, Studies to
date indicate that there is about 50% greater recall for commercials in color
than for those in black and white. The American system of transmitting color
through the airwaves is currently battling it out with the French system for
the dominance of the European network of sets. But, technical details aside,
what is really needed is a more penetrating study of color psychology in
relation to color television. This should be conducted concurrently with
technical improvements to achieve a more realistic and meaningful degree of
color fidelity.

Too much contrast is as bad as too little contrast. At least it seems that
way where dials are concerned., Recent studies show that the most easily read
scale is one where the contrasting color surrounding the dial face is a light
neutral rather than a black or intense hue,

See yourself as others see you! That's what prospects for automobiles ==
especially females =-- want when they walk into an auto showroom. And two
leading car manufacturers are letting them do just that. They're introducing
a turnteble and mirror setup which permits prospects to sit in the car and see
themselves from all angles. That way a fashion conscious woman can check

whether the car's color goes well with her hair color or favorite clothing
color,

Why not more color in car interiors? All too many auto manufacturers are
"playing it safe" by using neutral colors in interiors when they have used
exciting colors on exteriors. Customers should have the option of selecting a
bright, vivid interior to suit their personalities -~ and carry out the feel=-
ing of the exteriors.
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Women respond strongest to personal feelings -~ they must feel in their hearts
that a product is right for them before exchanging it for their money and
their loyalty. Color strongly influences women's coffee buying preferences,
according to Stokely-Van Camp's marketing expert, Henry R. Warren, Jr. The
tests he reports indicate women believe coffee presented in a brown colored
container is "too strong." To them, a yellow package suggests a coffee that
is "too weak.," Red coffee containers imply a "rich brew."

Preferred colors for home interiors. As in automobiles, off-whites, and even
dead white, are today's favorite interior paint colors, either as the basic
room color or as important accents. Yellow, from pale lemon to gold is still
holding its place, but has a tendency to merge or be combined with orange.

And orange is itself on the upswing in everything from a clear sherbet hue to
burnt orange, rust and terra cotta. All variations of blue are slowly but
definitely increasing in demand, but turquoise shades are being used largely
as accent color. The high fashion colors are monochromatic reds, with em=
phasis on pale pinks and deep bluish reds, and, most especially greens. These
are largely of the yellow-green variety, but with some brilliant emerald also
in evidence. After being in eclipse for some years, green is once more emerg-
ing as a favorite color and is especielly popular as an accent in almost any
combination.

Homes that grow need color planning, Adding on parts to houses, as so many
families are doing these days, can result in a crazy-quilt look =-- unless
color~coordination is practiced. The idea is to tie rambling parts together
by picking up trim colors throughout., Professional guidance is needed to make
suggestions to homeowvmers who just don't have the know=how.

Color commands sales in newspapers today, according to a Sales Management
magazine trend report. Marketers are increasing color advertising in news-
papers at a much faster rate than they're increasing black=-and-white advertis-
ing, Color preprints -~ sections which are slipped into the newspaper -- are
becoming ever more popular. (Two types of preprints are now available on
coated stock: Hi-Fi and SpectaColor.) One advertiser -- Chevrolet -- has
multiplied his investment in newspaper color 20 times since 1961. Why?
Different studies show that color in newspapers gets 66 to 100% more reader
attention and 77 to 115% more reader retention than black-and-white., Here are
some ways marketers are using newspaper color:

To launch new or improved products or new models, and to instill fresh
new life in older products.

To market-prove new features, prices or offers.
To spotlight distinctive product differences.

To grip older markets, to invade new ones, and to strengthen a product's
standing in its weaker markets,

To create realism: To bring a product to life. One vintner boasts of
newspaper "color you can taste," Food marketers almost can make you
bite the paper. Car makers win women (and men) with four-wheeled
rainbows. Newspaper color helps to sell color TV sets.
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To show how a product will look on you, on your table or in your home,
in lines from clothing and cosmetics to canned soup and carpets.
To select from a spectrum: Which among 15 hair=-coloring shades fits you?

With one product as a spearhead =-- a hat or paint, for instance -- to
sell a whole ensemble or decorative scheme.

To clarify the differences in products or services offered by the same
marketer., United Air Lines offers red, white and blue facilities on one
plane., For gasoline grades Sun 0il's pumps are red, blue and yellow.

To burn in a brand =-- such as Winston cigarettes' RED.

To convey product quality and corporate character.

REPORT FROM THE NATIONAL ASSOCTATION At the end of the year the
OF PRINTING INK MAKERS, INC, DELEGATES, specifications for standard
F. L. WURZBUEKG, JR., CHATRMAN four=-color process proofing

inks, developed for the
American Association of Advertising Agencies and the Magazine Publishers
Association, were finally released. This was the culmination of a great deal
of work on the part of many people and organizations including the Ink Associ-
ation, The reception has been most gratifying and, although limited to
letterpress proofing, it appears that the same hues may well be adopted for
web offset magazine printing.

The Printing Ink Handbook first issued by the NAPIM in 1958 is now in the
process of revision. Those charged with the task of rewriting the chapter on
color have received valuable suggestions and constructive criticism from a
number of members of the Council,

The National Printing Ink Research Institute is planning another summer course
in Printing Technology at Lehigh in August. Tiny Erikson, Bob Bassemir and
Lew Wurzburg will discuss various aspects of color for the participants.

Interchemical Corporation opened an exhibit in the Hall of Science in the
World's Fair called the Interchem Color Center. This exhibit explores various
phenomena of color in a series of unusual demonstrations in color perception,
Interchem has also prepared a booklet incorporgting most of these demonstra-
tions and a mailing of these will be made to Council members with a forthcoming
Newsletter. Dr, Isay Balinkin, this year's Godlove Award winner, together
with Interchem scientists, conceived and helped produce the demonstrations at
the Center.

A difference in the light fastness of inks pigmented with organic pigments
when printed on foil and on Kromekote paper was reported by Sinclair &
Valentine. The identical ink shows considerably improved light fastness when
printed on the foil as compared with the Kromekote, The cause of this phe-
nomenon is still unknowmn.
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REPORT FROM THE NATIONAL PAINT, The efforts of the National Paint,
VARNISH AND LACQUER ASSOCIATION Varnish & Lacquer Associstion con-—
DELEGATES, EVERETT R. CALL, cerning color were primarily in the
CHATRMAN field of public education,

Articles discussing the decorative applications of color through paint
appeared in leading magazines with a combined circulation of over 20,000,000,
Articles now scheduled for publication involve a combined circulastion of over
25,000,000 plus nationally syndicated newspaper features.

Over 400 radio and television statlons across the Nation receive, at their
request, a monthly publication "Paint & Color Briefs" which provides news and
discussion information regarding color.

The Color Newsreel has been shown thousands of times through film distributors,
as well as by individual paint manufacturers. This film has been shown on
television to an estimated audience of just under 1,000,000 people.

NPVLA has been active in the formation and development of the Color Marketing
Group. It is hoped that through this group the activities concerning the
marketing aspects of color will increase and at the same time that ISCC will
develop new programs of value that this Member Body can not only endorse, but
actively support. UNPVLA will be one of the enthusiastic co-sponsors of the
ISCC conference on "Instrumentel Color Formulation,"

REPORT FROM THE NATIONAL No report.
SOCIETY OF INTERIOR DESIGNERS,

INC., DELEGATES,
MRS, EDITH GECKER, CHATRMAN

REPORT FROM THE OFTICAL SOCIETY Since our report of last year the
OF AMERICA DELEGATES, DOROTHY Optical Society of America has held
NICKERSON, CHAIRMAN two meetings, October 6-9, 196k4 in

New York City, and March 31l-April 2,
1965 in Dallas, Texas. The October meeting included a session of seven con-
tributed papers on color, an invited paper by George Wald on the Mechanism of
Humen Vision, a session of seven contributed papers on physiologicel optics,
several of them related to color, Among the other sessions there was one on
radiometry, one on ultraviolet and thin films, another on atmospheric and
space optics. The Dallas meeting included a color session of six papers, two
sessions on physiological optics, and sessions on atmospheric and space optics
that contained papers of interest to technical workers in color. At both
meetings sessions on instrumentation included papers of theoretical interest.
D. Nickerson presided at the color session in New York, D. L. MacAdam in
Dallas.

The OSA Committee on Uniform Color Scales, D. B. Judd, chairman, held a meet-
ing on October T at which a number of difficult and fundamental decisions were
reached, all by unanimous vote that followed considerable active discussion.

A 15-page report of this eighth meeting of the committee outlines the proce-
dures to be followed as a result of these decisions., A progress report of the
work of this committee, appointed in 1947, has been prepared on request for
the 1965 International Colour Meeting by Dr. Judd who will give it at the
meeting in Lucerne, to be held June 1-4, 1965. It will be published as a part
of the Congress report, also in Die Farbe,
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Optical Society delegates to the CIE U.S. National Committee are taking an
active pert in preparations already well under way for the 16th CIE Congress
scheduled for the Shoreham Hotel, Washington, D.C., beginning Sunday, June 18
through Wednesday,June 28, 1967, with pre-session committee meetings to be
arranged from Thursday, June 15.

OSA's delegates to the U,S, National Committee of the CIE can report that dur-
ing the past year recommendations agreed upon in Vienna by CIE committees

E 1.3.1 (colorimetry) and E 1,3.2 (color rendering of light sources) have be=-
come official CIE methods. The four recommendations of E 1.3.1 are contained
in CIE publication 11A, the Vienna Proceedings, Vol. A, and that of E 1.3.2,
Method of Measuring and Specifying Colour Rendering of Light Sources, is now
in preparation as CIE publication No., 13, These several recommendations are
discussed in ISCC News Letter No., 165-166 (May-August, 1963). A summary, with
working formulas, of the E 1l.3.2 recommendation and its application, as re=-
ported to the Tlluminating Engineering Society's 1964 technical meetings,

appears in Illuminating Engineering, April 1965.

The Optical Society of America publishes Applied Optics, which occasionally
contains articles of color interest (for example, there is a paper on "The
Spectral Properties of Plants" in the January, 1965 number), In 1964 the
February number of Applied Optics was devoted primarily to papers on atmos-
pheric optics, the May number to visibility, October to Rayleigh, December to
solar optics,.

Note was omitted in the 1964 report that The Science of Color, the 1953 defin-
itive book on the subject by the OSA Committee on Colorimetry, is once more
available, Coples of its third printing may be purchased directly from the
secretary's office, Optical Society of America, 1155 - 16th Street, N. W.,
Washington, D. C. 20036, at $10 per copy.

The list of OSA representatives to the Inter=Society Color Council remains
unchanged for 1965,

Bibliography submitted.

REPORT FROM THE PACKAGE No report.,
DESIGNERS COUNCIL DELEGATES,
KARL, FINK, CHAIRMAN

REPORT FROM THE PACKAGING No report,
INSTITUTE DELEGATES, F. L.
WURZBURG, JR., CHATRMAN

REPORT FROM RESEARCH AND No report.,
ENGINEERING COUNCIL OF THE
GRAPHIC ARTS INDUSTRY, INC,

DELEGATES, C. M. FLINT,

CHATRMAN
REPORT FRCM THE SOCIETY OF The report consists of a list of papers
MOTION PICTURE & TELEVISION published during the year in the Journal
ENGINEERS DELEGATES, of the Society of Motion Picture & Tele-
R. M, EVANS, CHAIRMAN vision Engineers which will appear in a

later issue of the News Letter.
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REPORT FRCM THE SCCIETY OF To_The Inter-Society Color Council:

PHCTCGRAPHIC SCIENTISTS AND

ENGINEERS DELEGATES, ALBERT Thank you for the opportunity to report
J. DERR, CHATRMAN the activities of the S.P.S.E. which are

of interest to the Members of the Council,

First, as is customary, we are submitting a bibliography of those articles of
interest which appeared in Volume 8 of Photographic Science and Engineering
during 196k,

Second, our fall symposium in Washington, D. C., October 29-31, 196L, was con-
cerned with unconventional photographic systems. It was extremely successful
and the papers will be published in the journal.,

Third, the Annual Conference is scheduled for May 1T7-21 in Cleveland, Chio.

The theme of the Conference is "Frontiers in Fhotography." While the pre-
liminary program has not been released, it is expected that some of the pre=-
sentations will cover future prospects for color considerations in photography.

Lastly, I am pleased to announce that the S,P.S.E. has tentatively agreed to
co=sponsor the symposium "Instrumental Color Formulation" scheduled for
February 6-9, 1966, subject to ratification by the Board of Directors at their
meeting on May 16,

We hope for an increased interest within our Society in the work of the
Council,

REPORT FROM THE SOCIETY OF The activities of the Coloring and
PLASTICS ENGINEERS DELEGATES, Finishing of Plastics Professional
FRED W, BILIMEYER, JR., CHAIRMAN Activities Group of the Society of

; Plastics Engineers during the past
year were largely educational. The objectives and plans of the group were
well summarized by its (now past) chairman, M. M, Gerson, in the Society's SFE
Journal, 20, 430 (196L4). The Journal also published in 1964 (page 1211) the
article, "Coloring of Unsaturated Polyester Resin Leminates and Gel Coats,” by
R. M, Johnston and R. E., Park, reviewed in the previous report of the SFE
Delegation (ISCC News Letter No. 171, p. 43).

At the SPE's Annual Technical Meeting in Boston, March 1-k, 1965, four papers
on color were presented:

"Colors for Food Packaging and FDA Regulations" - M, J. Dunnj
"Colorants for Rigid Thermoplastics" - F. J, Nadolski;

"Pigment Dispersion in Plastisol and Calendered Vinyls" - T, B, Reeve and
R. H. Zabel;

"Evaluation and Description of Metallic Colors" - H, C. Felsher and
W. J. Hanau,

The presentation of these papers was followed by a panel discussion on
"Quality Control of Color," with William Bednar and John Dickinson, represent-
ing colorant users and colorant manufacturers, respectively, speaking. The
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highlight of this session, to your reporter, was the following doggerel con-
tributed by Mr. Bednar, the moral of which is clearly not limited to the
plastics industry: "If your product is color, it may say to you, 'Color me
red, or color me blue, but color me the same, whatever you do.'"

On May 12, 1965, the Rochester Section of the SPE will hold its Second Regional
Technical Conference on the Coloring of Plastics. Four of the seven papers to
be presented (ISCC News Letter No. lTh, Pe 5) are authored by ISCC members.

At the 1966 Annual Technical Conference of the SPE, to be held in Montreal,
March 6-11, 1966, the SPE and the ISCC plan to hold a half-day joint session
on color problems of mutual interest. The subject for this joint meeting will
be an informal presentation by ISCC Problems Subcommittee chairmen of the
history and status of their committee work. Speakers will include Problems
Committee Chairman Derby and Subcommittee Chairmen Kelly (Problem 2), Foss
(10), Allen (18), Huey (21), and Billmeyer (22).

REPORT FROM THE TANNERS!' COUNCIL No report.
OF AMERICA, INC. DELEGATES,
MRS. RUTH H, K. FRIES, CHAIRMAN

REPORT FROM THE TECHNICAL Both the TAGA Color Committee and its sub~

ASSOCTATTION OF THE GRAPHIC committee on ink color standardization

ARTS DELEGATES, E, JAFFE, have been relatively inactive during the
CHATRMAN past year. Additional items have been

incorporated in the "Working List for a
Bibliography on Ink Color Standards," kept by the Chairmen, However, no fur-
ther meeting was held during 1964 to discuss additional ways of handling this
material,

Work was still being done on two new methods of evaluating the color gamut of
a set of printing inks, However, no conclusions have been reached in terms of
their relative values as a standard means of plotting color gamut that would
be acceptable to the graphic arts industry.

One of the reasons for the lack of activity of the TAGA Color Committee was
due to the Chairman changing positions during the course of the year, This
job change~over prevented meetings from being held. It is planned, however,
that in 1965 more formal activity will be generated.

REPORT FRCM THE TECHNICAL The major ares of concentration for the
ASSOCTATION OF THE PULP AND past year in TAPPTI relating to color was
PAPER INDUSTRY DELEGATES, again centered around the Optical Methods
H. C, BRILL, CHATRMAN Committee of the Testing Division

(Chaired by H. Brill, Pigments Dept., E.
I. du Pont de Nemours & Co.)

Meeting twice during the year this Committee was concerned primarily with the
preparation and evaluation of Test Methods for measuring the appearance attri-
butes of paper and pulp. Methods under consideration include those utilizing
both Spectrophotometer and Tristimulus colorimeters. Other items brought up
for discussion were: Brightness (blue reflectance) Measurement of both
fluorescing and non=fluorescing materials using both single and multilight
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sources; white reflectance stendards (it is interesting to note that an ex-
cellent grade of pressed powder was found to be the most permanent in property
retention of any of those tested), opacity, and the urgent requirement for
good gloss standards. Active work is continuing on the optical evaluation of
ink-paper combinations.

In TAPPI's technical publicetion, there were three papers on color, one on
gloss, one on opacity end two on brightness.

REPORT OF TREASURER At the Business Meeting the Report of the

AND EULGET COMMITTEE Treasurer and of the Budget Committee which was
presented by Mr. Norman Macteth, was accepted by

the voting delegates. The Board had recommended favorable action on these

reports following their review at the Board Meeting, Sunday, April 25.

The next Annual Meeting will be held in New York City at the Statler Hilton
Hotel, Monday and Tuesday, April 18-19, 1966.

Newsletter Committee:

Warren L. Fhodes, Chairman William J. Kiernan
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